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WHAT
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For the Olympic Games to be RELEVANT

We must look to STRETCH our audience beyond sports fans 

By connecting with them in a more MEANiNGFUL way and on their terms.

We do this by DiVERSiFYiNG the conversation

and by PROACTiVELY telling the story where existing interests are consumed.
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Don’t wait for them to come to you. 
Go and find them.



WHY



PRiNT (LONG-FORM) iS NOT DEAD.

YOUNG PEOPLE DO READ PRiNT.

PEOPLE TRUST TRADiTiONAL PRiNT MORE THAN SOCiAL.

THE LONGER THE READ THE MORE ENGAGED A READER iS. 
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THE JOURNEY OF A READER



HOW



1.USP
Decide what you stand for and what 

makes you unique. 
Repeat. Repeat. Repeat.



2.Curiosity
People are naturally curious. 

Lean into that. 

 



3.Connection
Reach is not a strategy. 

Seek out meaningful & authentic 
connections.

The rest will come. 



Don’t be forgettable.
Be memorable.
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The presentation and/or the context herein included is 
owned by, or has been authorised to, the International 
Olympic Committee (IOC).

Any use is limited to the context in which it was given 
by the IOC and for the purpose of that context.

THANK YOU


