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CURRENT
SITUATION
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- STOPPED
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YET WE’RE AT
HOME CONSUMING
MORE CONTENT of people are spending
THAN EVER longer on social media
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BRANDS
BEGAN ASKING:
WHAT CAN WE DO?
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INVEST IN
LONG-TERM
BRAND BUILDING
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0%

of brands that ‘go dark’ during a recession

decline on at least one key brand metric

It risks word-of-mouth chatter about brand
decline, which can lead to a presumption of

failure amongst audiences

Source: KANTAR
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CONTINUE TO COMMUNICATE
AND ENGAGE WITH YOUR
AUDIENCE ON SOCIAL MEDIA
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CURRENT
MEDIA

CONSUMPTION
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WE’RE ONLINE A LOT

o increase in people
o using Instagram Live

o 0/ increase in people
o under 35 using Instagram

Source: Forbes and Neilsen
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WE’RE ON THE HUNT
FOR CONTENT...

8 7 % of US consumers and
80%.xcrem

are consuming more content

Source: #SportOnSocial Tracker




®eee0 Optus =7 4:36 pm v @ % 90% ()

ﬁ SPORT
ESPECIALLY VIDEOS

38%

of people say they

consume more video content

MATCHES VIDEO NEWS FIXTURES RESULTS TABLI

Live & Upcoming

Source: #SportOnSocial Tracker
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Netflix Originals

735%

say they plan to consume

NETFLIX °

.I'J|. :;II' G
f!l-!hﬂ!a:!“u |

just as much video content
when lockdown is over

Source: #SportOnSocial Tracker
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ARE FOOTBALLERS THE SOLUTION
TO HELP YOU REACH, INFLUENCE
AND ENGAGE FANS?

Footballers have the highest Footballers have a faster Footballers are the only
engagement rate of sports growth rate than brands group to experience
properties and brands a positive uplift in followers
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% cases reporting very large

profit growth

40%

35%

30%

PASYZ:

20%

15%

10%

9%

Investing in SOV during a recession drives
Long-term Profit Growth

— 38%

10%

0% or less 0-8% over 8%

ESOV

Base: IPA cases covering 2008 recession

Investing to gain excess share of
voice (ESOV) during a recession

drives long-term profit growth

If SOV falls below share of market,
then market share is likely to fall over

subsequent years
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FOOTBALLERS?
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Footballers are positioned to influence
massive online communities in a way that’s

sympathetic to the current situation

Combining the right message with the right

influencer will help build your brand
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Source: #SportOnSocial Tracker
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THEY HAVE THE HIGHEST
ENGAGEMENT RATE

Footbadllers

3.9%

Sports Media Sports Leagues Sports Teams Brands

3.2% 2.6% 2.5% 0.9%

ooooo : #SportOnSocial Tracker
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FOOTBALLERS AR

15 % MORE VIDEO C :

RESULTING IN AN 827
IN VIDEO VIEWS

Source: #SportOnSocial Tracker
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THE GAMING INDUSTRY IS ALSO
PRODUCING MORE VIDEO CONTENT

BUT ONLY EXPERIENCING A
INCREASE IN VIDEO VIEWS

#SportOnSocial Report by Redtorch and 90/24 Media
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IT DIFFERENT?
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It used to be about Now it’s about

what happens on the field... what happens off it

QY
L L) T 247,888 likes

258,220 likes sterling7 @tammyabraham1 Quarantine clean that’s
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FOOTBALLER CONTENT

PRE LOCKDOWN DURING LOCKDOWN

SPORT

Food & cooking videos
Punditry/analysis
Team training photos
Gym workouts
Photos with celebrities
Match day media
Fashion media
Photos of football boots

Match previews

LIFESTYLE

Instagram Live Q&A
Family media
Competitions

Happy birthday messages
Home workouts
Challenge videos
Throwback highlights
Music videos
Comedy videos
Cooking
Interviews
Challenge videos
Healthworker appreciation
Charity posts
#Stayhome

Haircut media

#SportOnSocial Report by Redtorch and 90/24 Media



WHERE DO
BRANDS FIT IN?
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Matchdays still present an opportunity to produce more engaging content.

Footballers are rising to the challenge...

20% [
15% -
10% |-

5% [

Engagement Rate (ER) ox .\ ‘

Monday Wednesday

Saturday Sunday

-5%

-10% -

-15% |

-20%

ER during COVID-19

ER before COVID-19
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Because footballers are creating more lifestyle content,

it’s easier than ever for brands to align with them...
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They can make your brand more relevant with their humour, humanity

and generosity — a tone that’s sympathetic to the current situation
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2,998,870 views

kevindebruyne Creative legday with the kids
@lacroixmichele &s)

View all 4,892 comments
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The right partnership between footballer and brand can make an impact how

and, over time, grow into something special...
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Hey @Alex_OxChambo Barrels of
laughs here in the Milner household
as well - rationing the tea bags for the
week

#crazydays
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0:15 . 1.5M views

8:12 PM - Mar 15, 2020 - Twitter for iPhone
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& Tweet
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Y ©JamesMilner

Packing almost complete for Rome,
just need to dig out my ltalian phrase
book and hot water bottle. What a find
the LFC branded plug adapter was!
#incrediblescenes #essentials
#willuseHendostoothpaste
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9:07 PM - Apr 29, 2018 - Twitter for iPhone

9.6K Retweets 55.4K Likes
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jamesmilnerofficial

QY
96,417 likes

jamesmilnerofficial Curtains closed, brewed up,
game on! Come on England == #zeroglare
#letsmakeit2outof2 #notoomanybiscuits #milnerstea

View all 967 comments
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S KEY TAKEAWAYS

Use this time to invest in
building your brand.

Data from the 2008 recession
shows the benefit of this is

long-term profit growth

Online media consumption,
particularly video, has
dramatically increased

during lockdown. Leverage this
demand and address people’s

needs with authentic content

Foothallers are gatekeepers to
communities. Use them to grow
or maintain your share of voice
in a way that’s sympathetic to

the current situation
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METHODOLOGY

The #SportOnSocial Tracker analysed over 6.7k Instagram handles across different sport properties and global brands from

9th March - 19th April compared to the previous six weeks to calculate growth rate

Over 625k posts were processed to calculate engagement rates for each group (total engagements divided by fans) and
video views (including Instagram Main Feed and IGTV)

Number of Instagram handles analysed:

footballers sports sports sports global
media teams leagues brands
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GET IN TOUCH
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Redtorch is an independent sports marketing agency based in London. The 90/24 Media team are digital football experts who understand the power of

social. We build connections between brands and audiences via our elite male

Our team of sport-obsessed data fanatics, strategic thinkers and creative and female football stars. We work with our players from a commercial and social

communicators grow and engage audiences with data-driven strateqgies

perspective, directing and developing their personal brands and leveraging their
and campaigns.

reach and influence.

With unparalleled access to a hard to reach audience of 230M, we’re connecting

brands to followers via authentic storytelling 24/7.
Call us +44 (0) 207 036 8080

Email us hello@redtorch.co Email us info@9024media.com

Visit us Unit 37, 1st Floor
Tileyard Studios
London, N7 9AH

Visit us 6-8 STANDARD PLACE
Hackney
London, EC2A 3BE
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